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Born in 1996 in Galati, Romania, (EU citizenship) 

 Vienna, Austria 

contact@theodormoise.com 

theodormoise.com 

 

 

I. Education 
2015 – 2018  National University of Arts (Bucharest, Romania) 

   Bachelor Degree in Graphics 

2011 – 2015  High School „Stefan Demetrescu“ (Bucharest, Romania) 

   High School Diploma 

02/2014 – 05/2014 Romanian Ministry of Education 

   Course: Bases of HTML and CSS 

 

II. Work Experience 
 

07/2020 – 10/2025  A1 Telekom Austria Group (Vienna, Austria) 

                                    Graphic Designer and Communication Expert in the Brand & Strategy Team 

 01/2021 – 10/2025 (more details below*) 

Graphic Designer, Marketing Automation 

07/2020 – 12/2021 

10/2019 – 12/2021 Ra’mien Restaurant (Vienna, Austria) 

   Graphic Designer 

01/2019 – 12/2020 Estopia Art Gallery (Bucharest, Romania) 

 Graphic Designer, Branding, Visual Identity, Communication Design 

01/2018 – 05/2018 Bucharest International Biennial of Contemporary Art No.8 (Bucharest, 
Romania) 

 Graphic Designer, Assistant Curator 

11/2017 – 9/2019 Creart Gallery (Bucharest, Romania)  

 Graphic Designer, Gallery Assistant and Assistant Curator 
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*More details: 

1.Internal communication campaigns across the 9 operational companies 
 
Responsibilities: 

• Hands-on production of a wide range of materials across online and offline 
channels. 

• Work in cross-functional teams of 8-12 people, including colleagues from the 
Internal Communication, Strategy and topic experts (e.g. Customer Engagement, 
ESG/Energy Saving, HR trainings, Strategy Refresh, Strategy Tuesdays.) 

• End-to-end design support for campaigns typically delivered in 10 posts each, 
producing assets such as interview-documentary style videos, 2D/3D animation, 
infographics, charts, digital illustrations (web/email banners, GIFs) and layouts for 
both digital and print (posters, brochures, magazines). 

 
Impact: 

• Increased awareness and transparency through 3-4 communication campaigns per 
year, reaching around 17.000 employees across 9 companies. 

• Strengthened brand consistency across all campaign touchpoints and formats while 
improving strategic communication becoming more clearly and confidently. 

• Elevated visual quality and build scalable asset libraries used across teams, giving 
them a sense of belonging to a project represented by an inspiring visual. 

 
 
2. Created new assets; tested and implemented the brand refresh 
 
Responsibilities: 

• Designed new key visuals and adapted existing materials to the updated brand 
direction, frequently coordinating with external agencies (e.g. Saffron, En Garde). 

• Tested new visual elements and developed new icons, banners, illustrations and 
other brand assets.  

• Conducted research and concept developments for branded merchandise (e.g. 
notebooks, bottles, bags, cups), used across the 9 companies. 

 
Impact: 

• Enabled consistent rollout across online and offline channels (e.g. web, email, 
customer journeys, banners). 

• Reduced brand/comms risk by standardizing assets and enforcing CI rules. 
• Reduced costs by producing assets in-house and limiting external agencies. 

 
3.Executive and leadership communication support (CEO, directors, managers) 
 
Responsibilities: 

• Designed infographics for quarterly and annual communication across internal and 
external platforms (e.g. Workplace, Teams, LinkedIn). 

• Created visual assets and edited videos for internal platforms. (e.g. Marketing 
Automation Learning Path). 

• Responsible of internal newsletters in Salesforce, e.g. One Strategy Execution 
Newsletter. 

 
Impact: 

• Delivered high-quality outputs under tight deadlines, supporting results 
communication aligned to fixed publication dates. 

• Helped leadership communicate decisions more clearly by making the information 
readable. 

• Improved engagement (views, reactions, comments). 
 

 



 
4.EuroTeleSites (rebranding of the A1 Towers) 
 
Responsibilities: 

• Coordinated the feedback loops with the stakeholders (management, business 
owners) and iterated concepts based on input. 

• Developed brand foundations: logo, colour palette, typography, iconography, 
graphic assets (e.g. gradients, illustrations, infographics) and imagery direction. 

• Designed core corporate identity application: website concept, PowerPoint template, 
annual financial report, business cards and stationery. 

 
Impact: 

• Build a strong new brand launched on the 1st of September 2023 across 7 countries. 
• Created a scalable CI foundation that teams can extend further. 
• Accelerated the go-to-market readiness by delivering a full starter kit for launch 

communications and corporate materials. 
 

 

 

III. Languages 
Language Understanding Speaking Writing 
Romanian Proficiency (C2) Proficiency (C2) Proficiency (C2) 
English Advanced (C1) Advanced (C1) Advanced (C1) 
German Upper Intermediate (B2) Intermediate (B1) Intermediate (B1) 

 

 

IV. Other Interests: 
Art, drawing, music, biking, sewing, reading and plants. 


